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About CIRCLE

YOUTH AND MEDIAVOTER PARTICIPATION CIVIC EDUCATION

A nonpartisan research center on young people’s civic 
learning and engagement based at Tufts University

YOUTH POLLING YOUTH LEADERSHIP POLITICAL HOMES



About CIRCLE



Source: CIRCLE analysis of voter file data aggregated by Catalist
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Youth Voter Turnout Has 
Increased in Recent Elections



Source: CIRCLE analysis of voter files aggregated by Catalist

Inequities Persist: By State



Source: CIRCLE analysis of voter files aggregated by Catalist

Inequities Persist: By Race/Gender



Source: CIRCLE Post-2024 Election Youth Poll

Logistical and Informational 
Barriers Still Prevent Participation



Youth Participate Despite 
Skepticism of Democracy

Source: CIRCLE Post-2024 Election Youth Poll



Three Profiles of Gen Z 
Relationship with Democracy

Source: CIRCLE Post-2024 Election Youth Poll



How To Reach Youth? Understand 
They Are Issue-First Voters

Source: CIRCLE Post-2024 Election Youth Poll



Youth Are Focused on Both the 
Economy And Social Issues

Source: CIRCLE Post-2024 Election Youth Poll



How to Reach Youth? Connect 
with Who They Trust

Source: CIRCLE Post-2024 Election Youth Poll

Our government is 
increasingly run by people 
who will not live [to] see 

the consequences of their 
implemented policies. As 
well as people who have 
never, or have forgotten 

what it’s like, to live as an 
average citizen with 
financial needs and 

pressures.



How To Reach Youth? Where 
They Turn To For Information

Source: CIRCLE Post-2024 Election Youth Poll



Looking Ahead: A Challenging Year



Recommendations for Action

Support the implementation 
of facilitative election policies 
in your state.

Start now: Our studies of voter 
registration show that work 
early in the cycle is effective.

Wield social media as a tool, but 
don’t treat it as the be-all end-
all for reaching youth.

Work and partner locally: build 
trust with youth by connecting 
with those they already trust.

Don’t just inform: inspire. 
Communicate that voting turns 
to action on big issues.

Youth are not a monolith: focus 
on inequities among youth of 
color, non-college youth, etc.



One Final Recommendation: Hire 
Young Poll Workers!



Stay In Touch!

circle.tufts.edu

circle@tufts.edu

leela.strong@tufts.ed
u

@civicyouth

/circleresearch
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