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Agenda

Vision
Tangent Media LLC
The VoterVoterSelectSelectTM Program
Benefits:

The Citizen
The States
NASS
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Tangent Media is a mission-centered
marketing solutions company 

committed to doing well by doing 
good in the community; building 

innovative public-private partnerships
that engage and activate 18-24 

year old Americans

Vision
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Why?

NASS and the States are 
challenged to effectively register 

and activate millions of new 
voters without raising taxes or 

reallocating resources

The Fortune 1000 must reach the 
18-24 year old demographic to 

replenish their brands with       
new customers
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The Solution:  Public-Private Partnership

A public/private partnership will enable NASS 
to unlock their potential to:

at no additional costno additional cost to taxpayers

Create a national platform for voter awareness, 
information and education

Generate millions of dollars in incremental 
NASS operating funds

Increase qualified registration and improve 
actual voting rates
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Program Model

Activating Millennials through Mission-Centered Marketing

Delivering Critical 
Voter Information to 
18-24 year olds on 

behalf of NASS 
and the States

Integrate Advertising 
and Promotion to the 
Vital “Millennial 
Generation”
Audience

Social   
ROI

Financial
ROI   

ConsumersConsumers

NASSNASS MarketersMarketers
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Execution Approach
The Tangent Media LLC portfolio delivers vital state government content, along with
targeted information and advertising, directly to the millennial generation

CONTENT AUDIENCEMEDIUM

Print

Email

Privacy and ControlPrivacy and Control
Use of commercial data protects consumer privacy and is used for mailing purposes only

Only NASS-approved advertisers allowed to participate
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Distribution & State Growth

REVENUE GROWTH (PROJECTED)
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Potential Revenue Share

REVENUE GROWTH (PROJECTED)

NASS Estimated Revenue Share
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Tangible Results

Build a national, proactive “voter participation” platform
Reach millions of new voters, 18-24 year old Americans, twice per year, every year
Build a culture of “election volunteerism” (registration drives, poll workers, etc.)

Improve 18-24 year old voting performance every year
Increase voter registration percentage from the 50’s to the 60’s
Improve voting rate percentage from the 40’s to the 50’s

Increase awareness and participation in “off-year” elections and for 
“downstream” ballot issues

Generate real incremental operating funds
Create millions of dollars in recurring operating funds for NASS
Generate the revenue necessary to expand the NASS mission and/or potentially 
create a NASS “voter participation grant” program, distributing incremental funds 
back to the states for use on local initiatives
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Next Steps

Executive Board
Resolve any additional questions and/or concerns and secure endorsement 
to create an alliance between Tangent and NASS

Voter Participation Committee
Present comprehensive program details and benefits to the Voter 
Participation Committee and secure committee approval on July 27th

Business Meeting
Acquire formal association approval for alliance authorization at the 
general business meeting on July 28th

Alliance Agreement
Create five-year, exclusive alliance agreement that allows Tangent Media 
to conduct the VoterVoterSelectSelectTM program, beginning March 2009


